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When you advertise with PMP, the industry’s most trusted 
technical resource, you are able to:

Reach our targeted audiences of engaged, qualified buyers 
with your branded messages. 

Connect pest management professionals (PMPs) to your 
people, products and services.

Attract new business through integrated print and digital 
campaigns, and exclusive buyer-seller networking events,  
and generate interest, leads and sales.

The Industry’s Most Trusted 
Technical Resource Since 1933
Since 1933, Pest Management Professional (PMP) has provided — through 

print and digital media, content marketing and events — intel essential for 
pest control companies to operate efficiently. PMP serves the $12.654 billion 

U.S. structural pest control market. PMP captivates and educates its audience with 
three pillars of INFOtainment: pest identification, control and exclusion tips; 
updates on business tools, obstacles and opportunities; and coverage of new 
control technologies, techniques and regulations.
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Get ready to take 

on space-invading 

invasive species

PMP’S TOP 3 PURCHASING DECISIONS ARE:

1	Printed pest control magazines

2	Pest control media websites

3	Manufacturers’ and distributors’ websites
Source: Accelara Publishing Research’s Pest Management Media Survey (311 respondents)
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The Industry’s Largest Audited Audience

PMP Alliance for Audited Media Circulation Report, June 2025 
(Print & Digital Edition Subscribers, Unduplicated Print & Digital 
Magazine and all E-Newsletter Subscribers, Unique Monthly 
Website Visitors and Social Media Followers). Publisher’s Own 
Data, October 2025 
(DTY Enewsletter Subscribers and Event Attendees). PCT Verified 
Audit Circulation Report, June 2022.

40,540
Unduplicated Print and Digital 
Magazine and E-Newsletter Subscribers

P MP invests in an annual third-party audience audit to provide you with an unbiased evaluation of our audiences 

across all media platforms. Not only does an independent third-party audit our magazine and e-newsletter 

audience data, it also aggregates and verifies our website, social media and webinar audiences. You can completely 

trust PMP’s audience data; our readers are qualified buyers who requested PMP.

62,863
DTY E-News Subscribers

13,133
Product Spotlight E-News 

Subscribers

20,983
The Buzz E-News Subscribers

23,720
Print Edition Subscribers

9,050
Digital Edition Subscribers

15,814
Unique Monthly Website Visitors

33,910
Social Media Followers

75+
PMP Growth Summit Attendees

120+
PMP Hall of Fame Attendees
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Third-Party Research Confirms  
PMP Leads in Every Category

Industry Favorite: 

	 PMP 64% 	 PCT 36%

Best New Product Coverage: 

	 PMP 66% 	 PCT 34%

Regularly Shares Tips from PMPs, Manufacturers & Distributors: 

	 PMP 81% 	 PCT 19%

Most Influences Purchasing: 

	 PMP 56% 	 PCT 44%

Most-Trusted Technical Resource: 

	 PMP 57% 	 PCT 43%

Most-Trusted Business Resource: 

	 PMP 65% 	 PCT 35%

Covers More Pests Year-Round: 

	 PMP 62% 	 PCT 38%

Most Relevant & Useful Information: 

	 PMP 58% 	 PCT 42%

Most Staff-Written Content: 

	 PMP 67% 	 PCT 33%

Most Knowledgeable Regular Contributors: 

	 PMP 62% 	 PCT 38%

Source: Accelara Publishing Research’s Pest Management Media Survey (311 respondents)

Source: Signet Research

82,715
total average monthly 
print edition readers

Superior Print Audience
Print Pass-Alongs Leader

2.4 pass-along readers per copy

3.4 total readers per copy

PMP Alliance for Audited Media Circulation Report, June 2025. 
PCT Verified Audit Circulation Report, June 2022.

PMP delivers  
11% — or  

2,674 — more 
print copies  
than PCT.

PLUS TERMITE SUPPLEMENT • FINANCIAL PLANNING

PEST CONTROL’S MOST TRUSTED TECHNICAL RESOURCE SINCE 1933  |  M
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	▶ Pest Battles
In these run-of-press special sections, PMPs share worst-case 
scenarios and the control solutions they used to win these pest 
battles. Advertisers receive full-page advertorials — with PMP 
handling the client interviews, copy creation, page design and 
coordination of reviews, and final approvals by you and  
your PMP client.
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In the relentless world of pest 
management, effective tools 
are the difference between 
success and setback. For 
Jason Everitt, a 31-year 

industry veteran and Rottler Pest 
Solutions’ technical director in 
St. Louis, Mo., choosing the right 
rodenticide is central to the battle. 

Everitt’s journey from 
technician to technical director 
gives him 
insight into 
both strategies 
and solutions. 
“I started as 
a technician, 
then worked in 
some leadership, 
management and 
operations roles,” 
he explains. 

His pivotal leadership began as 
Rottler hit the 100-employee mark. 
“Originally, I focused mainly on 
training programs and teaching,” 
he notes. Today, Everitt’s mandate 
covers compliance policies, 
standard operating procedures 
(SOPs) and product sourcing for 
high-stakes environments such 

as food-processing facilities, 
hospitals, hospitality groups  
and school systems. 

“It’s on me to make sure 
our pest control strategies are 
working, and for rodent control, 
Generation keeps delivering 
results,” he says.

Available in pellet and mini  
block formulations for the  
control of house mice (Mus 
musculus), Norway rats (Rattus 
norvegicus) and roof rats (R. 
rattus), Generation is a second-
generation anticoagulant 
rodenticide formulated with 
difethialone, an active ingredient 
invented by its Milwaukee, Wis.-
based manufacturer, Liphatech. 
The mini blocks feature rodent 
gnawing edges and a center 
hole for securing in tamper-
resistant bait stations. The pellets, 
meanwhile, mimic the shape of 
seeds to enhance rodent attraction. 
They feature added paraffin to 
provide moisture tolerance. 

Everitt points to two major 
factors why his team relies on  
the Generation brand: palatability 
and performance.

“Its palatability and 
performance are unmatched, even 
in tough conditions,” he says. 
“It doesn’t matter whether the 
job is rural grain storage or an 
urban hospital. Rodents go for 
Generation again and again. That 
lets us restore confidence for our 
customers quickly.”

Everitt’s influence goes 
beyond Rottler. He is active in 
shaping industry standards and 
legislation. But when it comes to 
product recommendations, he’s 
unequivocal: “In my opinion, 
Generation is a best-in-class 
answer for professionals who 
want control and peace of mind, 
especially when results matter.” 

Using Generation Builds Customer Trust
Generation products help Rottler Pest Solutions restore confidence  
to customers worrying over rodent infestations

Rodent Battle
COMPANY: Rottler Pest Solutions

BATTLEFIELD: 35 percent 
commercial, 65 percent residential

WAR STORY: When Everitt recalls 
the challenging infestations he has 
faced, Liphatech’s Generation is 
always his go-to product because of 
its palatability. 

“It stays fresh and holds up in 
any type of weather,” he adds. “We 
do a fair amount of high-profile jobs 
in zoos and the poultry industry. We 
have had success where palatability 
seems to be the biggest part of it. 
It’s a great fit for what we do.”   

WEAPON OF CHOICE
PROVEN SOLUTION: Generation 
Bait by Liphatech 

WEBSITE: Liphatech.com

Jason Everitt

RODENT BATTLES
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Reliability, cleanliness 
and discreet 
deployment aren’t 
just preferences 
for rodent control 

services; they’re necessities. 
No one understands this better 
than Kolbin Bertilson, a regional 
manager for Tacoma, Wash.-
based Sprague Pest Solutions, 
who oversees operations across 
Colorado, Arizona, and Southern 
California. With decades of pest 
management expertise, Bertilson 
knows what works for mouse-
heavy environments. It’s why his 
technicians use the Kness Pro-
Ketch and Pro-Ketch Junior multi-
catch traps.

Since 1926, 
Sprague Pest 
Solutions has only 
done commercial 
pest management. 
This focus 
demands solutions 
that stand up 
to scrutiny by 
auditors and 
clients. Kness 

products have been on the 
company’s supply list for years.

“My favorite feature of the Pro-
Ketch traps is that when you lift the 
lid, the mouse levers lift up with 
the lid, so the entire bottom of the 
trap is exposed,” Bertilson points 
out. “This lets you put your spatula 
in there to clean it. Because they 
are so easy for our teams to clean, 
our traps can be audit-ready at any 
account at any point in time.”

The Pro-Ketch design means 
each trap is always properly set for 
house mice (Mus musculus), deer 
mice (Peromyscus maniculatus) and 
other small rodents. Its low profile 
also helps it slide into tight spaces. 
But when a space is too small or 
poses other challenges for the 
Pro-Ketch, the Pro-Ketch Junior is 
ready to get the job done.

“The Pro-Ketch obviously can 
hold more mice, but the Junior in a 
commercial setting is great because 
it is half the size and fits perfectly 
in narrow spaces and flush against 
walls,” Bertilson explains. “It’s 
not only more discreet, but its 
smaller size also protects it from 
any potential damage from forklift 
traffic, for example.”

Modern rodent management 
goes beyond hardware. It’s also 
about strategy, he says. The 
Sprague team relies on heat map 
analyses of rodent activity using 
trap data for optimizing placement 
and movement.

“Why is there a trap in the 
middle of a concrete section where 
we’ve never had mouse activity 
before?” Bertilson offers as an 
example. “Let’s put them in the 
areas where there are potential 

What a ‘Ketch’ for easy, clean, 
successful control
The Kness Pro-Ketch and Pro-Ketch Junior are the mouse 
control solutions of choice for Sprague Pest Solutions

Rodent Battle
COMPANY: Sprague Pest Solutions

BATTLEFIELD: 100 percent 
commercial

WAR STORY: Bertilson recalls how 
using extra Pro-Ketch multi-catch 
traps helped to reduce mouse 
contamination in the sensitive areas 
of a food-processing facility. The 
standard interior program of traps 
and bait stations wasn’t enough 
to solve the problem. “We needed 
to look at our exterior program,” 
he said, noting that the grounds 
were lush with mouse-friendly 
ground cover and plenty of insects 
and other food sources. They had 
been using rodent bait stations for 
the exterior, but the slow-acting 
bait meant the population was not 
decreasing quickly. “We thought, 
why aren’t we also trapping on the 
outside? Let’s put the Pro-Ketch 
traps in between the bait stations.”

Thinking “outside the bait box” 
did the trick, Bertilson reports: 
“All of a sudden, the activity on the 
inside plummeted because fewer 
mice were getting in.”

WEAPON OF CHOICE
PROVEN SOLUTION: Pro-Ketch 
Multiple Catch Mousetrap from 
Kness Pest Defense  

WEBSITE: Kness.com

Kolbin Bertilson

RODENT BATTLES

harborage areas or points of entry.”
With a trained team and Kness 

Pro-Ketch traps, Bertilson says, he’s 
confident about controlling even 
the toughest mouse infestations.

PMP
Pest  Management 
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Print Inserts & Special Sections

	▶ PestWorld Must-See Exhibits Guide
September insert features full-page advertorials promoting 
National Pest Management Association PestWorld exhibitors.

	▶ Profitable Products Advertorial/Ad Spreads
This special section in our October PestWorld Show Issue 
comprises advertorial/ad spreads in which suppliers tout  
the time- and cost-saving benefits and other features of  
their core solutions.

SPECIAL ADVERTORIAL INSERT

Inside  
MS2......Get involved at PestWorld

MS3 ......Atticus

MS4 ......BASF

MS5 ......Catchmaster Pro

MS6 ......CSI

MS7 .......Envu

MS8 ......FieldRoutes

MS9 ......Liphatech

MS10 .....MGK

MS11 .....Neogen

MS12 .....Nisus

MS13 .....SenesTech

MS14 .....Skyhawk Trapmate

MS15 .....Zoëcon

MUST-SEE 
EXHIBITS

PMP
Pest  Management 
Professional
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Rodent 
populations 
are surging, 
and pest 
management 

professionals (PMPs) 
know they can 
barely keep up 
with traps and 
rodenticides alone 
— especially in 
urban, commercial 
and sensitive settings. SenesTech 
offers a revolutionary solution: 
rodent birth control. The Evolve 
product line delivers fertility 
control in a highly palatable soft 
bait, designed to complement 
traditional tools and deliver 
long-term, sustainable results.

Evolve Rodent Birth Control 
uses cottonseed oil as its active 
ingredient (AI) and is formulated 
with ingredients exempt from the 
Federal Insecticide, Fungicide 
& Rodenticide Act (FIFRA) 
25(b). It works by disrupting 
reproduction in both male 
and female rodents, targeting 
population growth at its source. 
Instead of focusing solely on 
knockdown, Evolve prevents 
rebound and reduces the need 
for constant retreatment.

Rat and mouse gestation is 
between 19 and 24 days, with 
more than 15,000 offspring 
possible from two rats in a year. 
Even after traditional control 
measures, it only takes one 
female survivor to restart the 
cycle. Evolve fills that gap by 
preventing any survivors from 
breeding, extending the impact 
of your control program.

Case in point
In Hong Kong, the pest control 
company Nobedbugs-HK used 
Evolve alongside rodenticides 
for rats in a high-profile vertical 
city and urban alleyways. Within 
one month, bait consumption 
decreased — an early sign 
of a shrinking colony — and 
sightings dropped dramatically. 

After 90 days, no new 
litters were detected, even 
in areas historically prone to 
reinfestation. This success meant 
a dramatic reduction in reliance 
on high volumes of rodenticide 
and a clear demonstration of the 
property owner’s commitment 
to safeguarding tenant value and 
customer trust through modern, 
sustainable pest management.

An easy option
Evolve is ideal for sensitive 
or regulated sites where 
rodenticides are restricted. It’s 
approved for use in schools, 
government buildings, food-
handling facilities, farms, poultry 
houses, silos, attics, crawlspaces 
and more. Made from food-
grade ingredients, Evolve offers 
PMPs an effective and humane 

solution. SenesTech’s fertility 
control lineup includes: 
▶ Evolve Rat and Evolve Mouse 
(pictured). Designated as a FIFRA 
25(b) minimum-risk product, 
these soft baits offer flexibility, 
safety and easy deployment. 
▶ ContraPest. This U.S. 
Environmental Protection 
Agency (EPA)-registered liquid 
fertility control is designed for 
Norway rats (Rattus norvegicus) 
and roof rats (R. rattus); it has 
been proven effective indoors 
and out.

SenesTech is changing the 
future of rodent control. Visit 
our booth to learn how Evolve 
is giving PMPs worldwide 
a powerful new tool to stop 
infestations before they start.

SenesTech facilitates evolution  
in rodent control

13430 N. Dysart Rd.
Suite 105
Surprise, AZ 85379
Phone: 866-886-7287
SenesTech.com

PestWorld  booth:

412
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T hings are heating 
up at Booth 923 in 
Orlando, y’all! Swing 
by the Nisus booth 
at PestWorld 2025 

and see what all the hype is 
about. Learn about our line 
of innovative, sustainable 
solutions for defeating pests 
and join in the fun and games 
with daily chances to win fun 
giveaways and swag. We’ve 
even got a brand-new product 
launching there!

Nisus Nation:  
Orlando Edition
You may have seen it already on 
social media, but we crowned 
Western Region Manager Chaz 
Estrada the 2025 Shaker King 
for all of the custom Niban 

Comfort Grip 
shakers he 
submitted on 
behalf of his 
customers this 
year. We’ll be 
bringing along 
a selection 

of some of the 
coolest shakers we’ve made 
for folks this year to showcase 
some of the awesome designs in 
our pest control community. 

Interested in getting Niban 
shakers? Reach out to your 
Nisus rep or stop by the booth 
to see how you can get free 
customized Comfort Grip 
shakers for your company. 

Have you checked out our 
podcast, Nisus Nation? It’s 
available on our YouTube 
channel and wherever you 
download your podcasts. 
We’ll be recording at the 

booth during 
PestWorld. If 
you want to be 
on the show, 
swing by the 
booth and we’ll 
give you all the 
details. Plus, you 
know we are 
going to have 
Nisus Nation 
out in force! 
We’ll also have 
a putting green, 
so be ready to 
show us what 
you got. Come 
by our booth 
and celebrate 
PestWorld 2025 
with us! Learn 
more about 
Nisus Nation on  
p. 114 of Pest Management 
Professional’s September issue.

New product  
introduction
We are also thrilled to showcase 
Nisus Pest Control Insulation for 
the very first time at PestWorld. 
Made in the USA from  
100 percent recycled cellulose, 
with up to 50 percent renewable 
energy, our insulation is a 
registered pesticide with  
a 14.72 percent orthoboric 
acid active ingredient. It is 
installed by pest management 
professionals to offer property 
owners an environmentally 
responsible way to improve 
energy efficiency and indoor 
comfort, reduce temperature 
variance and noise, and get an 
additional layer of protection 
against listed pests. 

With our pesticidal insulation, 
pest control companies will open 
new revenue streams from the 
crawlspace to the attic. Our team 
is ready to show you how these 
services can be implemented and 
how they can pair with existing 
service offerings. We can’t wait 
for y’all to learn more about it. 
See you in Orlando!

Nisus is on a hot streak for pest control

100 Nisus Dr.
Rockford, TN 37853
Phone: 800-264-0870
NisusCorp.com

PestWorld  booth:

923

Chaz Estrada 
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save time and make more money
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PROFITABLE PRODUCTS

Q&A with Bell Labs’     
Patrick Lynch, ACE

What are the 
key features 
of Bell’s iQ 
product line?
The iQ product line 
features a rat snap 
trap, a mouse snap 
trap, a multiple-
catch mouse trap 
and bait stations — 
all of which contain 
fully integrated 
Bluetooth sensors. 
The sensors record 
timestamps of 
rodent activity, and 
the Bluetooth antenna communicates 
with technicians’ smart devices when 
they are conducting on-site service.

How do iQ products 
save pest management 
professionals (PMPs)  
time and labor?
A recent time study Bell conducted 
at a 500,000-square-foot 
manufacturing facility found that 
PMPs could service the account 
78 percent faster with iQ devices 
compared to when it’s serviced with 
standard rodent control products. 

How do iQ products 
save costs for pest  
control companies?
The overall cost that determines a 
PMP’s profitability is weighted heavily 
toward labor, insurance, fuel and 
time. Chemical and equipment cost 
is a much smaller part of a PMP’s 
overall operating cost. Business 
owners who focus on using efficiency-
generating smart products like iQ will 
see their total operating costs shrink, 
which ultimately boosts profits. 

How do iQ products 
help PMPs grow sales?
With the right technology, your 
technicians can handle more 
accounts without sacrificing quality 
— enhancing your reputation as an 
innovative, technology-driven pest 

control firm. Your sales and marketing 
teams gain powerful upselling 
opportunities with both existing and 
new clients. In addition, detailed 
historical rodent activity reports help 
you prove value, build trust, and keep 
customers loyal.

In what other ways  
do iQ products make  
PMPs more profitable?
All service industry businesses that 
provide their services efficiently 
generate more revenue through easier 
upselling, word-of-mouth reputation, 
better reviews on social media sites, 
and the ability to attract top-tier sales 
professionals with higher close rates.

Lynch is chief commercial officer  
of Bell Laboratories and president  
of Bell Sensing Technologies.

BellSensing.com

®
PRODUCTS®

PATENTED

®

®

®

®
®®

®

All inserts and 
advertorials also 
are promoted and  
available online.
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Pests

Sole-Sponsored  
Pest Supplements

Termites Mosquitoes Bed Bugs Ants Cockroaches State of the  
Industry Report

Pest Battles Mosquitoes Ants Rodents Bed Bugs Cockroaches

BUSINESS SECTION
Start-Up Stories ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○

The Pest Posse Roundup ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○

Coach’s Corner ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○

M&A Trends & Tips ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○

The ABCs of Growth ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○

Sole-Sponsored Business 
Supplements

Green All-Stars Merger Guide /  
Growth Leaders

State of the  
Industry Report

PEOPLE SECTION
5 Questions ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○

My Turn ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○

Listen Up ○ ○ ○ ○

Photo Finish ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○

BONUS DISTRIBUTION
Purdue Pest 
Management 
Conference

2026 PMP  
Growth Summit

United Producers, Formulators & 
Distributors (UPFDA)  
Spring Conference

PestWorld 2026 New York Pest Expo

NEW

NEW

NEW
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2026Editorial Calendar

PMP Editorial Advisory Board

Monthly Pest Coverage*

PMP ads, advertorials and sponsored content (print and digital) must avoid 
comparative content (e.g., research or testimonials comparing one company's 
products to another, or one category of solutions or one active ingredient to 
another). PMP’s “fair play” advertising guidelines benefit our valued marketing 
partners as well as our loyal readers. Advertisers can trust PMP to not publish 
print or digital ads, advertorials or sponsored content that speak negatively 
about other companies, products, product categories or active ingredients.  
By keeping ad messages positive and non-comparative — sticking to each 
advertiser’s own solutions (and their specifications, features and benefits) —  
we add credibility with our professional audience, and help all parties reduce 
related potential liabilities.

Print Ad Sizes & Guidelines
French Door 
Gatefold Ad

Left Panel: Trim 4.875" x 10.5"; 
Bleed: 5.125" x 10.75"; Safety: 4.375" x 10"
Center + Right Panel: Trim: 12.375" x 10.5"; 
Bleed: 12.625" x 10.75"; Safety: 11.875" x 10"

Bellyband 17.25" x 6"
Spread 15.5" x 10.5"
Full Page 7.75" x 10.5"
Full Page Insert 7.375" x 10.5"
2/3 Page Vertical 4.375" x 9.75"
1/2 Page Horizontal 6.75" x 4.625"
1/2 Page Island 4.375" x 7.125"
1/2 Page Vertical 3.25" x 9.75"
1/3 Page Square 4.375" x 4.625"
1/3 Page Vertical 2.0625" x 9.75"
1/4 Page Square 3.25" x 4.625"

Classified Showcase & Career Source Ads
Black & White $300 per column inch (1 column = 2.1225" wide)

4-Color $500 per column inch

7x

6x

5x

6x

5x

Ants
January, February, March, June, 
July, August & November

Bed Bugs
February, June, July, August, 
September & November

Birds
February, March, June, September 
& November 

Cockroaches
March, May, August, September, 
October & December

Fleas & Ticks
March, April, July, September  
& November

6x

7x

8x

4x

4x

3x

7x

4x

Flies
January, April, May, July, 
September & November

Mosquitoes
March, April, May, June, July, 
September & November 

   Rodents 
January, April, June, July, 
September, October, November & 
December 

Spiders 
January, August, October & 
November

Stinging Insects 
April, May, September & November 
 
 

Stored Product Pests 
April, November & December

Termites 
January, February, April, May, July,  
August & November 

Wildlife 
September, October, November & 
December

Dan Baldwin, BCE, CCFS, CP-FS 
Hawx Pest Control

Michael Broder 
BHB Pest Elimination

Foster Brusca 
The Pest Posse

Dr. Mohamed El Damir, BCE 
Adam’s Pest Control

Doug Foster 
Burt’s Termite & Pest Control

Dennis Jenkins 
ABC Home & Commercial Services

Dr. Faith Oi 
University of Florida

Glen Ramsey, BCE 
Whole Foods Market

Eric Scherzinger 
Scherzinger Pest Control

Mark Sheperdigian, BCE 
Rose Pest Solutions  
 
Fernando Torres 
CimeX Control Pest Management

* Includes 2026 State of the Industry, Invasive Species coverage and Pest Battles
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MYPMP.NET
WEBSITE AD SIZES

	▶ Clickable Wallpaper (1280x800)
	▶ Interstitial Roadblock (640x480)
	▶ Super Leaderboard (970x90) or  
Expandable Leaderboard (970x415)

	▶ Filmstrip (300x600)
	▶ Medium Rectangle (300x250)

MOBILE AD SIZES
	▶ Roadblock
	▶ Medium Rectangle (300x250)
	▶ �Top Leaderboard (320x50)
	▶ Bottom Leaderboard (320x50)

Platinum Website Sponsorship
Frame the home page 33% of the time, and the rest of the time one  
or more of your ads rotate in. Perfect for product launches, special 
promotions and brand awareness.

PLATINUM AD SIZES
	▶ Clickable Wallpaper (1280x800)

	▶ Interstitial Roadblock (640x480)

	▶ Super Leaderboard (970x90) or  
Expandable Leaderboard (970x415)

	▶ Filmstrip (300x600)

	▶ Medium Rectangle (300x250)

Retargeting
Gain up to 50,000 buyer impressions per month!

Retargeting uses a simple code to anonymously “follow” our 
website users — your target audience — around the web. This 
allows your ad to appear on popular websites such as CNN, 
Forbes, Weather.com, ESPN, MSNBC, Reuters and many more!

Source: Publisher’s Own Data, June 2024

PERFORMANCE 

20,854
Unique Monthly  
Website Visitors

25,099
Monthly Sessions

41,854
Monthly Page Views

PERFORMANCE 

53,345
Average Impressions 

(2025 YTD)
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PMP’s E-Newsletters

Custom E-Blasts & E-Newsletters

The Buzz E-Newsletter

AD SIZES
	▶ Leaderboard (728x90 
desktop, 300x50 mobile)

	▶ Medium Rectangle (300x250)
	▶ Sponsored Content

 WEEKLY
PERFORMANCE 

20,983
Subscribers

36%
Open Rate

PMP Product Spotlight E-Newsletter
Each PMP Product Spotlight listing includes a large photo and 
product writeup that links to additional information on MyPMP.net. 
Platinum and top positions, including expanded copy, are available.

PMP full-page print advertisers receive complimentary 
product spotlights.

 MONTHLY
PERFORMANCE 

13,133
Subscribers

36%
Open Rate

Lead-Generating Custom Email E-Blasts
Highly targeted and hand-tailored HTMLs that are perfect for special offers, 
programs and new product launches. Provide the HTML file, or ask us to create it for 
an additional fee. E-blasts come with metrics reports (number sent and delivered, 
number and percent opened, number and percent of clickthroughs), plus an Excel file 
of leads (contact info — all except email — for all who clicked on an ad link).

Custom E-Newsletters
A perfect marriage of educational and promotional information, these highly 
targeted e-newsletters deliver sponsors unmatched ROI. Available topics include: 
Termites, Ants, Bed Bugs, Cockroaches, Rodents, Mosquitoes and Insurance.

AD SIZES

	▶ Banner (468x60)

	▶ Wide Skyscraper (160x600)

	▶ Mobile Banner (320x50)

	▶ Medium Box (300x250)

PERFORMANCE 

6,100
Average Number Sent

45%
Open Rate

Direct To You Topics Subscribers

Termite Management 14,000
Ant Management 13,000
Bed Bug Management 12,300
Cockroach Management 8,300
Sanitation 5,000
Insurance Guide 5,000
Bird Management 5,200

TOPIC-SPECIFIC, SOLE-SPONSORED

20,000+
POTENTIAL BUYERS!

Sources: PMP Alliance for Audited Media Circulation Report, June 2025  
(The Buzz and PMP Product Spotlight E-Newsletter Subscribers). Publisher’s 

Own Data, October 2025 (Custom E-Blast Open Rate and Direct-To-You 
E-Newsletter Subscribers).
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Content Marketing
PRINT ADVERTORIAL/ 
SPONSORED CONTENT
A print advertorial offers you an 
exceptional opportunity to 
leverage our magazine’s trust, 
expertise in storytelling, and 
targeted reach, to gain a 
competitive edge. We work with 
you and your client source to craft 
a compelling narrative in an 
editorial style that seamlessly 
weaves your brand’s message 
with relevant industry insights. 
This approach not only captures 
readers’ attention but also instills 
a lasting impression, driving 
interest and action.  

Web Sponsored Content 
Maximize your brand’s reach and engagement 
with our cutting-edge Web Sponsored Content. 
Get a dedicated, PMP-created web page on our 
trusted website, tailored to showcase your story 
and captivate your target audience. We encourage 
interactive elements like videos, infographics/
images, and lead generation forms to deepen the 
connection with our audience of qualified buyers. 
Includes homepage promotion for one month, 
ensuring maximum exposure to our website 
visitors. Supercharge your campaign with 
additional drivers, including: website display ad 
placements; e-newsletter display or sponsored 
content ads; social media campaigns; custom 
e-blasts; and more.

Sponsored Content Package
	▶ PMP-created sponsored content page (custom web page 
with sponsor-provided content).

	▶ In-stream native ad on MyPMP.net homepage for one 
month.

	▶ Sponsored content ad in two The Buzz e-newsletters.

	▶ 300x250 digital ad on website for one month (run of site).

	▶ One custom e-blast sent to 6,000+ buyers.

	▶ One tweet on PMP’s X/Twitter channel per week for  
one month (#sponsored).

	▶ Option to add a 10-day Facebook promotional 
campaign.

Other elements can be bundled to customize the package to 
meet your specific campaign goals — including print, video, 
more custom e-blasts, webinars, retargeting and more.

PERFORMANCE 

44,000
Impressions 

(April 2025, Central Life Sciences)

PERFORMANCE 

1,000
Pageviews 

(April 2025, Central Life sciences)



11  |  Pest Management Professional   2026 Editorial Calendar   MyPMP.net

M E D I A  P L A N N E R

Videos
Video provides storytelling to your audience about your products, services and 
brands. We can help share your videos to your target audience, and even help 
you produce and edit your videos and ensure they are promoted to our audience 
of qualified buyers.

SPONSORED VIDEO PACKAGE

	▶ Video on MyPMP.net for one month.

	▶ 300x250 mobile ad linking to the video 
for one month (If video is < 15 seconds, 
in-stream play is possible; if not, video 
will open from new link).

	▶ Link to sponsored video ad in two The Buzz e-newsletters.

	▶ Spotlight ad in our PMP Product Spotlight e-newsletter linking to video.

	▶ Four tweets on PMP’s X/Twitter channel for one month (#sponsored).

Webinars 
Webinars are an effective way to communicate 
educational information, build awareness of your 
company’s technical expertise and showcase customer 
case studies. Sponsoring a webinar with PMP provides 
an opportunity to establish your company as an 
industry thought leader. 

GOLD WEBINAR PACKAGE

	▶ Client selects webinar topic and content.

	▶ Client selects speakers.

	▶ Client selects moderator (your staff 
member or PMP staff member).

	▶ Client selects console design.

	▶ Client receives list of registrants with phone 
numbers and email addresses. (U.S. only)

	▶ Client logo on all marketing materials.

	▶ PMP hosts registration.

	▶ PMP handles all production.

	▶ PMP handles all promotion to target 
audience, including:

	- 3 custom e-blasts (more can be 
purchased).

	- Website and e-newsletter ads.
	- Social media promotion.

	▶ PMP handles live  
X/Twitter coverage 
with sponsored and client hashtags.

	▶ Registrants receive email reminders.

	▶ On-demand link available indefinitely; 
recording added to YouTube.  
Many webinars net 40% or more views  
after the live events.

Sponsored Videos & Webinars

73% OF B2B MARKETERS AND SALES LEADERS SAY 
WEBINARS GENERATE QUALITY LEADS.

— GOTOWEBINAR

PMP can handle CEU state applications for an additional fee.  
CEU webinars typically net 2x the attendees.

�87% OF 
MARKETERS FEEL 
VIDEO HAS A 
DIRECT, POSITIVE 
IMPACT ON SALES

— HUBSPOT/WYZOWL 
RESEARCH

PERFORMANCE

352
Average Registrants

PERFORMANCE 

60,000
Impressions 

(Sept. 2025, Allergy Tech)
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Social Media

2,648
INSTAGRAM

16,130
LINKEDIN

856
YOUTUBE

10,000
FACEBOOK

4,828
X, FORMERLY TWITTER

(AS OF OCT. 9, 2025)

Leverage PMP’s professional network with a sponsored content ad campaign. PMP will share your message  
to a targeted audience through a 10-day campaign. LinkedIn, Facebook, and X (formerly Twitter) sponsored content 

ads are native ads that appear in the social feed across desktop, mobile and tablet.

Social Media Ad Campaigns

Examples: 

1

2

3

4

5

Choose Your Social Platform
•	LinkedIn (13k followers)
•	Facebook (9k followers)
•	X (formerly Twitter) (4.5k followers)

Create the Ads 
Numerous formats are available for sponsored content  
ads including single-image ads, carousel image ads, or 
video ads. You can provide 1–5 different ads. (2–5 ads 
are recommended for best results.)

Define Your Objective
•	Traffic / Engagement (social platform will optimize ad 
for link clicks)

•	Brand Awareness (social platform will optimize ad for 
reach)

Get Results
At the end of the campaign, the following metrics will 
be available:
•	Impressions (how many times people were shown 
your ad)

•	Clicks (total clicks based on campaign objective)
•	Reach (how many different people were shown your 
ad)

•	Click Through Rate (percentage of clicks relative to 
impressions)

Consider Boosting Your Ad
Boosting your ad, along with the 10-day campaign, 
enables it to have a lasting presence on PMP’s social 
platforms, increasing engagement opportunities.

Getting Started:

(formerly Twitter)

Your ad reaches 
PMP’s followers 
along with a highly 
targeted industry 
audience.
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DATE: March 10–12, 2026

ATTENDANCE: 75+

LOCATION: Orlando, Fla.

FORMAT: Three-day event, bringing together pest control 
buyers and sellers through one-on-one meetings, 
brainstorming roundtables, networking opportunities, golf, 
games, meals and cocktails.

AUDIENCE: 25+ pest management company owners (most 
are multi-million dollar operations), technical directors and 
purchasing agents.

PARTNERSHIP INCLUDES:  
A dedicated meeting area, inclusion in extensive pre- and 
post-event promotion, and much more.

PMPGROWTHSUMMIT.NET

FOSTERING PARTNERSHIPS, DISCUSSIONS 
AND DEALS  IS THE BOTTOM LINE.

The direct contact that I was able to make 
with other owners and vendor reps was 

different than any other industry event I 
have been to yet. The small group allowed 

for some really special conversations.  
It was truly a great experience.”

— Adam Carace, CEO, Pest-End Exterminators

Exclusive, Invite-Only Buyer/Seller 
Networking Event

We are in the business of relationships. 
The PMP Growth Summit allows  
for that through conversations  

in a relaxed environment and backed 
with some solidifying events.  

I can’t wait to do it again!”
— Mark Turner, Territory Manager, Neogen
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A D V E R T O R I A L

David Aponte

‘The Gold Standard’
Home Care Pest Control uses  
Bird Barrier products to build  
out an add-on service 

B ird Barrier products have 
become “the gold standard” 
for bird control, says David 

Aponte, thanks to their versatility, 
effectiveness and the company’s 
unparalleled support. For nearly a 
decade, the owner of Home Care 
Pest Control Inc. in Miami, Fla., has 
relied on Bird Barrier to help solve 
bird-related challenges across com-
mercial and residential accounts.

Aponte’s journey in pest control 
began in 1997, and since launching 

his own business in 
2004, his expertise 
has only grown. 
With a service 
portfolio spanning 
restaurants, office 
spaces, warehous-
es and high-rises, 
he’s faced nearly 

every bird control scenario imag-
inable. Throughout these varied 
environments, Bird Barrier solutions 
have consistently delivered. 

“It’s not just one product, it’s a 
number of products that you have 

to put out there to control the 
situation with birds properly,” 
he points out.

Among Bird Barrier’s offerings, 
however, Aponte singles out the 
Bird-Shock Flex Track system 
as his favorite, stating that the 
system’s design is “like no other.” 
The Flex Track system’s modular 
installation accessories enable 
creative application, allowing for 
easy adaptation to various loca-
tions and building types. 

Aponte lists Bird Barrier’s The 
Eagle Eye and Avian Control Bird 
Repellent (which Bird Barrier 
distributes) as additional staples, 
emphasizing that using all three 
products is one of his favorite strat-
egy options for initial bird control.

Responsive support is often a 
determining factor in product loy-
alty, and Aponte cites Bird Barrier’s 
support team as a key reason for 
his continued partnership. 

“They’re very helpful. They al-
ways answer your questions and 
go out of their way to assist you in 

any job that you have,” 
he says. 

Aponte recounts a 
time when the com-
pany sent a represen-
tative onsite to solve a 
particularly challeng-
ing job, which was an 
unexpected but deeply 
appreciated gesture. 

“It makes my job a 
lot easier when I go out 
for new bird accounts, 
because I know I have 
the support of Bird 
Barrier,” he affirms.

In a field where training can 
make all the difference, Bird Barrier 
provides a wealth of online and 
enhanced classes. Aponte highly 
recommends these resources to 
new entrants, noting, “those little 
things can make a big difference in 
your installation.” He adds that his 
own continued education through 
Bird Barrier has enabled the kind of 
proficiency and attention to detail 
necessary for superior results.

“I highly recommend that if any-
one out there is looking to get into 
the bird business, they look into 
the products that Bird Barrier pro-
vides,” Aponte concludes. “You’ll 
be amazed with their service. The 
contact with everyone there on 
staff has been invaluable.”

     “It makes my job  
a lot easier when I go  

out for new bird 
accounts, because  
I know I have the  

support of Bird Barrier.”

A D V E R T O R I A L

Bird-Shock Flex Track

The Eagle Eye devices

CONTENT THAT CONNECTS  
AND CONVERTS

	▶  Case studies/success stories

	▶  Advertorials/inserts

	▶  White papers

	▶  Blog posts

	▶  Press releases

	▶  Website content

	▶  Social media management

	▶  Custom email/e-newsletters

	▶  Brochures/catalogs

Content Development Services
CONTENT THAT CAPTIVATES

	▶E-BOOKS AND GUIDES  
Downloadable, gated resources that 
provide in-depth insights and position 
your brand as the go-to authority.

	▶REACH YOUR AUDIENCE WHERE 
THEY ARE 
Your specialized insights reach 
professionals across print and digital 
channels, fostering credibility and 
meaningful connections.

	▶GET MEASURABLE RESULTS  
Data-driven, technical content is 
crafted to meet your business 
objectives, supporting lead generation, 
thought leadership, and long-term 
customer engagement.

PestControlU.net
Insect Identification, 
Application & Control Tips  
from PMP Hall of Famer 
Dr. William H. Robinson

Everything Technicians NEED TO KNOW

CONTENT THAT ATTRACTS  
AND CAPTURES LEADS

	▶CONVERT WEBINARS 
INTO CONTENT  
We transform webinars 
into white paper content by 
capturing the key insights, 
data, and expert 
commentary shared during 
the session. This allows us 
to create structured, 
research-backed 
documents that extend the 
value of your webinars and 
provide lasting resources 
for your audience. 

	▶RESOURCE CENTERS   
PMP’s PestControlU.net (PCU) Supplier 
Resources hub offers technical guides, 
research reports, and practical tools 
designed to help professionals stay 
informed, make data-driven decisions, and 
deepen their industry expertise.
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We can help you gain actionable 
insights, make more effective  
ROI-driven campaign choices, 

and set yourself apart from 
competitors with quality research.”

— Michelle Mitchell, VP of Marketing, North Coast Media

DATA-DRIVEN MARKETING
	▶UNCOVER PURCHASING 
OBSTACLES 
Better understand the challenges 
your prospects face, what drives 
their decisions, and what motivates  
them to act.

	▶LEVERAGE QUALITATIVE AND 
QUANTITATIVE RESEARCH 
Through market research, buyer 
insights, interviews and surveys,  
we reveal what motivates your 
clients and prospects so that you 
can speak directly to their needs. 
We then translate those insights 
into data-driven content strategies  
that engage your audience  
with precision.

	▶GAIN A COMPETITIVE EDGE  
Know what your competitors are 
doing and use that knowledge  
to differentiate your brands and 
product and service offerings.

Market Research & Insights
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Programmatic Advertising Delivers
High-Volume Audience Access

B2B Identity Matching
Integrated with Dun & Bradstreet data  
to match site traffic to real companies

Smart Targeting Engine
Leverages firmographics:

Industry, location and other data points

Focused Ad Delivery
Filters consumer noise: 

Targets verified business buyers

Multi-Million Website Reach
Powered by major ad exchanges &  

curated for B2B precision

Industry Expertise
	▶ Deep knowledge of the pest management industry
	▶ Integrated products for higher engagement
	▶ �Decades of credibility with decision-makers

Strategic Ad Delivery
	▶ Access to premium, high-volume ad inventory
	▶ Contextual & behavioral targeting across devices
	▶ Transparent reporting and performance metrics

NEED CREATIVE OR CONTENT FOR CAMPAIGN DELIVERABLES?
PMP KNOWS WHAT WORKS. LET US HELP YOU  

BUILD A SUCCESSFUL CAMPAIGN.

CUSTOM TARGET GROUPS AVAILABLE
	▶ PMP subscribers
	▶ Dun & Bradstreet industry database
	▶ Client-supplied target list

UNIQUE AD UNITS AVAILABLE
	▶ Display ads
	▶ Native/sponsored content
	▶ �Pre-roll video
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What Works Best
1. INTEGRATED MARKETING PROGRAMS

2. MAGAZINE ADS: PMPS’ #1 PURCHASING RESOURCE

Buyers’ Top 3 
Information 
Resources

MAGAZINE
EVENTS

VIDEO

SPONSORED 
CONTENT

WEBINARS

SOCIAL MEDIA

E-BLASTS

E-NEWS

WEBSITE

Sources: Accelara Publishing Research’s Pest Management Media Survey and Signet Research

#1 #2 #3
2017 Pest control magazines 84% Trade media websites 67% Trade shows and training seminars 67%

2019 68% Trade shows and training seminars 56% Trade media websites 55%

2020 Pest control magazines 72% Trade media e-newsletters 62% Trade media websites 58%

2021 82% Trade media websites 65% Webinars 41%

2024 Pest control magazines 84% Trade media websites 67% Webinars 49%

Pest control magazines

Pest control magazines

3. PRINT ADVERTORIALS & TESTIMONIALS

J osh Farah, chief operating officer of RIDD Pest, based in Lehi, 

Utah, chooses FMC’s Scion Insecticide with UVX Technology as 

his preferred defense against mosquitoes. As COO, he handles 

all operations, chemicals, technicians and trucks. 

Farah recalls first learning about the product after receiving 

an email promising Scion would last for 75 days guaranteed — or 

you get product sent to you for free. 

“At the time, the products we were using only lasted for  

30 days,” he recalls. “So, I wanted to try and see whether Scion 

actually lasted for 75 days.”
After implementing Scion into his everyday operations, he noticed 

benefits almost immediately. Once the switch was made, Farah and his 

team were able to change their treatment model from every 30 days 

to 60-day treatments — and gained a 15-day cushion in the process.

“It became a scheduling headache to have to go back every 30 

days,” Farah points out. “And Scion has allowed us to add it on to 

our bi-monthly pest control package. So now, we just go once every 

two months. Plus, we do the mosquito and pest control treatments 

at the same time, which is really nice.”

RIDD has now relied on Scion for about a year-and-a-half, and 

Farah continues to see lasting results: “It’s resulted in less treatment 

time, less overhead, and less cost overall.”

Farah expects to stick with Scion. “It’s effective,” he says. “So, 

we’re keeping it in the lineup probably forever. There’s nothing 

better out there.” 

ADVERTORIAL

75 DAYS OF MOSQUITO PROTECTION

Always read and follow all label directions, precautions and restrictions for use. Some products may not be registered for sale  

or use in all states. FMC, the FMC logo, Scion, and UVX are trademarks of FMC Corporation or an affiliate.

SCION SUCCESS STORY

DOUBLE DEFENSE HOW SCION 

INSECTICIDE HELPED RIDD PEST CONTROL  

SLASH MOSQUITO TREATMENTS IN HALF

 Using Scion resulted in less treatment time, less overhead, and less 
cost overall.”  JOSH FARAHCHIEF OPERATING OFFICER

RIDD PEST

Want to be featured in a future PMP story? Tell Us Your 
Scion Success Story.

ADVERTORIAL

A BETTER WAY TO SELL:
ROLLINS MAKES ACQUISITIONS EASY 

FOR OWNERS AND EMPLOYEES

Three pest control company owners share their experiences selling to Rollins, 

highlighting trust, care and commitment to employees and customers.

“The employees found a good home. My wife, Terry, and I can retire comfortably,  

and my overall stress has reduced immensely. I didn’t just hire my employees, I took on the  

responsibility of their families. That responsibility has been passed on to Rollins.  

They really made it a good transition for my employees, which made me happy.” 

– David Oxley, who sold his Bakersfield, Calif-based Oxley Pest Control  

to Clark Pest Control, a Lodi-Calif.- based brand of Rollins Inc.

“We negotiated with 10 different companies. Rollins gave us the best environment for our employees  

and customers. I trusted them more than the others that they would take care of my people,  

and they have. They did everything they said they were going to do. Other companies offered  

us many tempting options, but I wanted to keep my company intact. I trusted their culture.”

 – Mike Prosperi, who sold his multiple Bug House Pest Control locations to Rollins Inc.

“It was a friendly acquisition. Sometimes, companies I’ve known have lost 40 percent of their 

revenue and half of their employees after a purchase, and there are many empty promises. But 

Rollins and Western care about the outcomes for customers and employees. They pride themselves 

on that. That’s where they excel. Everything they said they’d do, they did.” 

–Vince Fabricatore (and his wife Deb), who sold A-Academy Termite & Pest Control  

to Western Pest Services, part of the Rollins Inc. familyROLLINS.COM
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What’s New?
1. �PESTCONTROLU.NET (PCU) LEARNING MANAGEMENT SYSTEM (LMS)

2. TOOLS & TIPS: PRODUCT ADVERTORIALS OUTLINING  
FEATURES, BENEFITS AND BEST PRACTICES

PestControlU.net
Insect Identification, 
Application & Control Tips  
from PMP Hall of Famer 
Dr. William H. Robinson

Everything Technicians NEED TO KNOW

PCU: Coming in 2026

•	 10-Year Market Data Book: Trends 2015-2025

•	 Business Webinars: Turning growth obstacles  
into opportunities

•	 Column Collection Ebooks: Best of Start-Up Diaries & 
Start-Up Stories (Pete Schopen), Dr. Austin Frishman, 
& The ABCs of Growth (Jenkins brothers)
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What’s New?
3. CUSTOM MEDIA, PROGRAMMATIC ADVERTISING  
AND BUYER INSIGHTS RESEARCH

CONTENT THAT CONNECTS & CONVERTS
	▶ Case studies/success stories

	▶ Advertorials/inserts

	▶ White papers

	▶ Blog posts

	▶ Press releases

	▶ Website content

	▶ Social media management

	▶ Custom email/e-newsletters

	▶ Brochures/catalogs

ADVERTORIAL

Always read and follow all label directions, precautions and restrictions for use. Some products may not be registered for sale or use in all states. 

ENVU SUCCESS STORIES
MOVE ON, MOSQUITOES
Envu offers a variety of products to help PMPs get results

Barricor® Essential Mosquito 
Control has been a game-changer for 

me both personally and professionally. 
I’ve tested countless products over the years, but Barricor Essential Mosquito Control truly stands out. When I first tried it at my home during peak mosquito season, I was 

blown away. After just one 

treatment, we went from being unable 

to stand outside without getting bitten 

to enjoying our yard mosquito-free 

within a day. Its longevity impressed 

me most — it lasted a solid month, far 

surpassing other essential oil-based 

products I’ve used.“From a customer perspective, 

this essential oil formula is a win. It 

offers the perception of being less 

toxic while still delivering exceptional 

results. Plus, it smells great, which 

my family appreciated. 
My advice to other pest management professionals is  to test it yourself. Barricor Essential Mosquito Control works incredibly well. You’ll see the difference immediately.”DANIEL BANTING  VP of External Operations,  

Native Pest Management,  
West Palm Beach, FL

Integrating Scion® with 
UVX® Technology into our pest 

management programs has enhanced 

our pest management controls. Our 

customers have seen immediate 

and long-lasting protection against 

mosquitoes, fleas and ticks, even in 

the most challenging environments. 

More importantly, it has reduced 

callbacks and increased customer 

satisfaction reviews. “The product has low usage rates 

and flexible application intervals. 

Additionally, Scion’s trademarked 

UVX technology provides flexibility 

concerning retreatment intervals, 

enhancing our brand’s operational 

efficiencies.“Scion is an excellent choice for dependable, efficient and environmentally friendly pest control. We are confident in recommending Scion. If you are 
looking to enhance the performance 

and customer experience within your 

mosquito and flea and tick programs, 

look no further. You will not be 
disappointed!”LUKE ZIMMERMAN  Co- President, Green Image Lawn Care  

LawnPRO Partners, York, Pa.

Suspend® PolyZone® insecticide has completely transformed the way we handle mosquito control. Its advanced polymer technology ensures 

that the product stays in place and 

remains effective for an extended 

period. Suspend PolyZone continues to 

provide outstanding residual control, 

which means fewer retreats and 
greater efficiency for our team.

“Since incorporating it into 
our mosquito control program, 

we’ve seen a dramatic decrease in 

customer complaints and callbacks. 

Our clients appreciate the long-
lasting protection, and we’ve built 

stronger trust with them as a result. 

Not only has it improved our service 

quality, but it has also helped us grow 

our business by allowing us to service 

more customers with confidence.
“For any pest management professional looking for a reliable, long-lasting mosquito control solution, Suspend PolyZone is a must-have. It delivers real results that keep both technicians and customers happy.”NICOLE CLARK Vice President,  Pro Tech Pest Elimination Inc.,  

Rancho Cucamonga, Calif.
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