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Crushing Social Media 
in the Aggregate Market with

Secrets of 
Shareable Content

9 steps to 
sharing success

Photo by lisbokt on Foter.com / CC BY-NC-ND
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@pitandquarry
#OklahomaAgg
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8@writegirl1215@writegirl1215 /in/bethanychambers1

Our brands 
have been in 
the content 
business for 

more than

100
years.
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#OklahomaAgg

Photo by Foter.com
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Purpose
Platform
Audience

Timing
Content
Formula

Process
Compete
Strategy

Give 
purpose
to social media.

1
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EXCEPT…
ü Free publicity.
ü Job listings.
ü Corporate culture.
ü Employee morale.
ü Marketing & selling.

The journey of a 
thousand posts 
begins with one 
platform.

2
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Photo by LinkedIn

`

PROS

üFast. Takes a minute 
to set up.

üCheap. Grow through 
follow-followback.

üEasy. Spread message 
with #hashtags.

Start with Twitter.

#OklahomaAgg
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I ❤ free stuff. *

Photo by Mr. Movie

Know your 
audience.

3
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ü   35 years old
ü   Operations manager
ü   Enjoys investing, travel, outdoors, 
      sports on TV
ü   Republican
ü   Homeowner
ü   iPhone User
ü   Interested in business news, 
      construction technology

4

@pitandquarry
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‣  Facebook Insights
‣  Analytics.Twitter.com
‣  Analytics.Youtube.com
‣  CRM
‣  Email subscriber list
‣  Qualitative sources

Good data > 
Big data4,442

SUBSCRIBER WHO 
READS BOTH P&Q 

AND PP&E

Don’t waste time.

4
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Be content only 
when you have 
the right content.

5

Best practices

Technical info New products

Employees
Personal development

Company
profiles

Safety
Efficiency

Equipment maintenance

Government affairs

Managing business

Human interest

IN THE NEWS

‣DRONES, 
DRONES, 
DRONES!

‣ Quarterly earnings
‣ Employment moves
‣ Big company names: 

Lehigh Hanson, Martin 
Marietta, Vulcan

‣ Kevin Yanik’s blog posts

TAGS & CATEGORIES

‣ MSHA
‣ Acquisitions
‣ Equipment Manufacturers

PERENNIAL FAVORITES
‣ Pit & Quarry University 

§ Drilling & Blasting
§ Washing & Classifying
§ Screening 

#OklahomaAgg
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Find your Kardashian.

Text
Photo    
GIF         
Video 
More likely to be shared on Twitter.

-Hubspot

1.5x

3x   

6x

#OklahomaAgg
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Follow a formula.

6

The three-part mix.

Original 
Content

Audience
Engagement

Personality

@pitandquarry

Types of posts that work.
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ICYMI

QUIZZES

FBF
&
TBT

“We show the nobility 
of big machines. We 
love our machines, so 
we bring them to our 
audiences.”
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Praise the 
process as much 
as the outcome.

7

One goal.
One constraint.

ü Grow followers?
ü Get customers to  

comment?
ü Be a source for news?
ü Reach key prospects or 

shutouts?

#OklahomaAgg

HELP!
Where am 
I going to 
get all this 
stuff?
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Share!

ü Twitter: Retweet, 
Comment 

ü Facebook or 
LinkedIn: Copy & 
then tag account 
(via Pit & Quarry)

ü Instagram: Use the 
Repost app

ü Make graphics for social media
ü Stock arts, designs and fonts
ü Download the app. 
ü The best part: It’s free!

Create.
Canva | www.canva.com

ü High-quality artwork
ü Use photos for ads or 

content.
ü Prices vary per photo.

iStock | www.istockphoto.com Foter | www.foter.com

Source.

ü Quality varies.
ü Creative Commons license  

varies.
ü All photos are free.
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Contract.
Upwork  |  www.upwork.com Fiverr | www.fiverr.com

ü High-quality work
ü Hire on a project basis.
ü Writers, data analysts, 

web developers

ü For the “lean entrepreneur”
ü Hire as you go for a few bucks.
ü Logos, profile setup, account  

management

ü Existing employee 
ü Entry-level marketing/ 

communications person
ü College intern
ü Or, a combo of all of 

the above

Hire.

@pitandquarry
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Compete to win.

8

1.6% 5.3%4.0%

Engage.
Benchmark.

Repeat. 

Establish a 
strategy.

9
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LM/Anuvia Webinar 2017 Production Schedule

ISSUED: 04/14/2017

REVISED:

BUSINESS 

DAYS
DATE

ASSIGNED 

TO

CONTENT MARKETING WEBINAR CREATION

Sybil Jones Company submits creative materials

-16
3/29 W SJ

Sybil Jones Company submits webinar topic, speakers & registration information

-7
4/11 Tu SJ

LM team meets to create production schedule & assign duties

-4
4/14 F SG, BC

LM marketing staff submits edited copy to Sybil Jones Company for approval

-4
4/14 F SG

Sybil Jones Company submits approval of copy to LM marketing staff

-2
4/18 Tu SJ

LM design staff creates marketing collateral & LM production team creates registration
-2

4/18 Tu BW, GR

LM marketing staff submits FINAL DRAFT of all marketing collateral to Sybil Jones Company
-1

4/19 W SG

LM production staff submits FINAL DRAFT of registration for internal approval

-1
4/19 W GR, ASP

Sybil Jones Company submits approval of collateral to LM marketing staff

0
4/20 Th SJ

WEBINAR MARKETING PERIOD BEGINS

0
4/20 Th

MARKETING CAMPAIGN (campaign to last for duration of 3 WEEKS)

Anuvia team submits webinar DRAFT slides to LM webinar producer

-7
5/2 Tu MS, MF, HM

Sybil Jones Company submits additional information for the webinar audience widget
-5

5/4 Th SJ

LM webinar producer hosts webinar REHEARSAL

-2
5/9 Tu

GR, MS, MF, 

HM

LM webinar producer submits screenshot of audience console to Sybil Jones Company
-2

5/9 Tu GR

Anuvia team submits FINAL webinar slides to LM webinar producer

-1
5/10 W MS, MF, HM

LM webinar producer sends Anuvia team any questions that came in at registration

-1
5/10 W GR

FINAL email reminder sent to webinar registrants at 11 a.m. EDT

0
5/11 Th GR

WEBINAR GOES LIVE AT 1 P.M. EDT

0
5/11 Th

Post-event emails sent to registrants at 2 p.m. EDT

1
5/12 F GR

Webinar leads & questions sent to Sybil Jones Company

4
5/17 W LC

WEBINAR PROJECT CONCLUDES W/ FINAL METRICS SEND

15
6/2 F

Schedule
üHootSuite
üBuffer
üTweetDeck

60

About Snapchat
ü Start simple.
ü Geotag.
ü Create a filter to use 
     at events like job 
     fairs.
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Snapchat
(But it may in the future.)

#OklahomaAgg

üEnlighten. !
üCommiserate. "
üDisagree.  #

Goodbye
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PitandQuarry.com/
subscribe


