
Best times: Wednesday-Friday, 2-5 p.m.
Worst times: Weekends and after 10 p.m.

Images, GIFs & video are more widely shared.

Use Groups to create a place where industry
leaders can gather to spark discussion. 

and 10 p.m. to 6 a.m. 
7-9 p.m.

Use Buffer, HootSuite or TweetDeck.

TOPICS OF INTEREST

Keep ‘em up and running, even on holidays.

Tweet teasers for upcoming content or events.

The long and the short of it. 
A strong 300 or 1500 words will beat a weak 800.

Use your personal LinkedIn account to grow your 
reputation within your industry. 

Midweek 7-8:30 a.m. and 5-6 p.m. 

Post only your best photos.
Vary shots (close-up or from afar.)

Equipment & technology.
For B2B, focus on safety practices in your 

industry, labor issues, business management tips 
and new and emerging technologies.

How-To.
For B2B or B2C, share tips & tricks 

and step-by-step tutorials.

Best days: Fairly even Monday-Saturday
Best times: 9 a.m. to 5 p.m. & 9 p.m. ET

Best days: Monday & Wednesday
Best times: 5 p.m. Eastern (end of the work day)

Best days: Monday & Friday
Best time: 1 to 3 p.m. ET

Get attention, then provide a clear call to action.

Post two times per week.

Best days: Monday, Friday & Saturday
Best times: 11 a.m. to 1 p.m. ET

Show details of the tools & products you use to give 
your customers a behind-the-scenes look at your work 
and to interest prospective employees & partners.

Offer prospects and customers guidance on how to 
improve their lawn care and yard maintenance routine.

How-To.


